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Choice
paralysis.
...Because designed
by non-user designers.

We don’t want to be like them. 
Winning will be easy.



We don’t sugarcoat.
We get to the point.

Quickly.



Get away from
marketing

[fluff].



Getting a loan
is an annoying experience.

At least make it
quick and easy.



Design and write
with experience

feeling more like a 
mobile app – useful.



We must get www.migo.com. 
The sooner, the better.

www.migo.money/about-us

www.migo.money/about

migo.com/about

BEFORE

BETTER

BEST



Goal #1: 
Get a loan.

Goal #2: 
Register as a user.
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Home page



Front-end system 
shouldn’t tie us to any 
specific layout.

Website’s primary role 
should be to get new 
business and make 
it easy for existing 
customers to do 
business with us again.

New design instantly 
puts the website to 
use by presenting an 
immediate action.

Use design to create 
a drastic visual 
separation between 
Personal and Business 
sections.

This would make for an 
excellent experiment.

Main title is too 
vague and sparks no 
immediate action. 

“Contact Us” shouldn’t 
be the primary CTA as 
you haven’t “sold” the 
user yet (didn’t give a 
reason to contact).

Don’t design around 
hiring, instead double 
down on externally 
attracting potential 
candidates by 
establishing active 
presence on Glassdoor, 
Angel List, etc.

When a user lands 
on this website, 
the language must 
make it immediately 
apparent what the 
website is about. By 
saying “Money on 
your terms”, we’re 
not only answering 
the fist question, but 
at the same time put 
the user in charge of 
their decision making 
process and their 
financial life.

Above the fold line

Below the fold line





Personal



Main CTA

How-to

Benefits

CTA mid-way

Not sure the meaning.
Every element has to 
supporting conversion.

Testimonials

Careers?

Main title is too 
vague and sparks no 
immediate action. 

Marketing with 
features/how-to’s 
before you sold the user 
does not work.

Migo’s products are 
meant to be so intuitive, 
that you shouldn’t 
have to use 5 steps to 
describe how to use 
them. This is too much 
to follow. 3 steps max.

Reasons why someone 
would go with you 
specifically, are hidden 
all the way at the 
bottom.

Page is so long at this 
point that you need 
a secondary “net” to 
catch whoever scrolled 
this far...

Carousels don’t work.

The less conversion 
thieves we have on this 
page, the higher our 
conversion will be. One 
main goal per page.

Above the fold line

Below the fold line



Paint a [useful] picture 
with your words. 

Main CTA shouldn’t be 
gray. Experiment with 
color and text.

Consider testing 
collapsible Testimonials, 
and show more than 
one at a time (current is 
one at a time).

This text should be 
the deciding factor of 
whether or not user will 
convert. Make it ‘count’.

Try keeping users on-
page by including quick 
FAQs at the bottom 
instead of sending them 
to a dedicated FAQ 
section.

Keep experience as 
useful as possible. Do 
not unnecessarily [re]
load pages. Make sure 
there are no dead-
ends and user is able 
to help themselves at 
any time.

This is service, not 
marketing. Design with 
‘above the fold’ in mind. 

Featured Personal 
page redesign is a 
combination of ‘Pay 
with Migo’ and ‘Personal’ 
landing pages. It 
answers majority of 
questions ‘above the 
fold’ on a single page.

How-to get a loan in 3 
easy, concise steps.

Ability to Re-pay a loan, 
freely available on-page 
with extra functionality 
– if needed (see below).



Borrow better with Migo

Gaining access to funds does not have 
to be so difficult. Here’s why; 

Documentation None
Application process Swift and Easy
Tenure Flexible
Interest From 5%

•	No documentation needed. 
•	Swift and easy application process.
•	Flexible tenure. 
•	Interest as low as 5%.

•	Swift and easy application.
•	No documentation needed.
•	Flexible tenure.
•	Interest as low as 5%.

Writing [process]

SIMPLIFY

REFINE



Before we introduce visual 
complexity, we should have a 

benchmark for simplicity.



Never a 5-step process;
3 max – if you must use steps.







Business



Do not use obvious/
staged stock 
photography (see 
Photography page 
at the end of this 
document).

DO NOT make user 
“explore”. They don’t 
have time to explore 
a financial website. 
Instead, give them all 
the answers they are 
looking for up-front.

Chance of someone 
getting this far is 
quite small. Important 
reinforces/incentives 
such as these should be 
brought up-top.

Current ‘above the 
fold’ view provides no 
answers.



Don’t waste valuable 
screen real estate on 
big headers unless 
absolutely necessary.

Single, visible call-to-
action, reinforced by 
concise copy.

Create reassurance 
via popular partners.

Keep as much above 
the fold as possible to 
reduce unnecessary 
scrolling.

Give an ‘above-the-
fold’ overview of 
what page is about 
(incentives).



Benefits before features/how. Marketing 101. Use a more 
direct approach in writing that dictates/instructs what to 

do, rather than talks about a benefit hypothetically.

“Become a Migo partner 

Migo adds a layer of credit to your 
existing product offering, eliminating 
failed transactions and opening up 
more revenue streams.”

“Eliminate failed transactions and open 
up more revenue streams by adding 
a layer of Migo credit to your existing 
product offering.”

BEFORE

AFTER



•	 3 ideas per sentence is too much (accepting, growing, 
and increasing).

•	 Should be in order of a ‘final result’ followed by a 
‘simple action’.

•	 As a user, I’m not as interested in accepting Migo 
payments, as I am in growing my revenue, therefore 
this should be the main selling point.

•	 If the user is interested, offer a way to find out more 
where you can explain just how it will be done.

“Merchants

Accept Migo payments to help grow 
your revenue by increasing the 
purchasing power of your customers.”

“Increase the purchasing power of your 
customers and grow your revenue by 
accepting Migo payments.”

BEFORE

AFTER



FAQ



Current ‘above the fold’ view provides no 
answers in a Frequently Asked Questions 
section.

User can only expand each answer by 
pressing the tiny dropdown arrow, not the 
entire container.

Design unnecessarily makes user scroll 
too much.

Everything looks the same as there is 
no visual separation or anchors, besides 
some white space and a small category 
title.



Provide a concise 
overview; let the user 
know about Partner 
FAQ up-front.

Consider creating 
distinct [logical] groups 
with visual separation if 
a section contains a lot 
of questions.

Clear section splits, 
accompanied by 
large [and related] 
iconography to create 
visual anchors on a 
long, content-heavy 
page.

Current ‘above the 
fold’ view is more 
helpful since it provides 
answers to most 
common questions 
without the need to 
scroll, and gives an 
overview of entire FAQ 
section backed up by 
carefully selected icons 
that further simplify the 
discovery process.

To expand an answer, 
simply click the 
question...

After the re-write and 
re-design, the FAQ page 
shrunk by 50%.



ABS 
Always Be Simplifying

How do I get a Migo loan?

“To get a loan, all you have to do is 
enter your phone number here https://
www.migo.money/get-a-loan/;

Once you select the loan amount you 
want, you’ll be asked to give us the 
details of your bank account for the 
loan to be deposited. Finally, we will 
register your debit card information to 
make repayment easier for you.”

“1. Enter and verify your phone number 
here: www.migo.money/get-a-loan.
2. Choose the best fitting loan offer.
3. Add your banking information so 
Migo can deposit your loan.

Questions? Contact us.”

BEFORE

AFTER





Benefits before features. Marketing 101. 
Reduce word count at every chance. 

Simplify. Be direct.

Do I need to visit a bank to request 
a Migo loan?

“No, all you need is a bank account 
linked to a valid BVN and a phone 
number, and you’re ready to go. You 
can conveniently apply for the loan 
from your mobile phone.”

“No – you can conveniently apply for 
the loan from your mobile phone, all 
you need is a bank account linked to a 
valid BVN.”

BEFORE

AFTER





THE USER ALREADY ARRIVED TO 
THE “ANSWERS” SECTION. DO NOT 
MAKE THEM HUNT FOR ANSWERS 
ELSEWHERE.









About



Less obvious stock 
photography will instill 
more personality and 
trust in the Migo brand.

‘Who we are’ should 
be a sentence long, not 
a full paragraph. An 
elevator pitch length 
doesn’t work in this 
case as we do not 
have 30 seconds of an 
elevator ride. 3 at most. 

Consider short bios that 
further strengthen the 
Migo brand/image.

All basic company info 
should be viewable 
without scrolling. 

You have all the correct 
ingredients, they simply 
need to be rearranged.

One of the few places 
where Careers could 
gain more visual 
treatment. Several 
ideas I’d like to try...



We’re not in the 
business of providing 
loans. We’re in the 
business of providing 
opportunity. We 
empower those who 
need it most. We’re the 
cornerstone of success.

Add more personality 
by having CEO tell the 
story of Migo.

Need a solution to the 
uneven number of 
people here.

A user should get a 
good first impression 
of the company without 
needing to scroll.

Simplify and break 
apart the long 
paragraph from the old 
website.

Great place to highlight 
latest News.



MARKET WITH MISSION AND VISION 
IN MIND, NOT WITH FEATURES.





Emails



Welcome to Migo 
Upon successful loan approval.

Did you know...? 
Paying off earlier increases your 
future loan amounts. Beginning 
of second week.

For 30-day loans consider sending out one 
or two more emails before sending the first 
reminder.

Friendly reminder 
Loan is due in one day.

Friendly reminder #2 
Your loan is past due, but the 
world isn’t ending – don’t 
worry. Sent one week after 
first reminder; we don’t want to 
bombard our users and must 
approach such situations with 
great tact and candor.

Friendly reminder #3 
Your loan is past due. Your 
relationship means a lot to us. As 
a good friend indeed, we’d like to 
help. How can we help you pay 
off? (Give options.)

Email life-cycle





Say more with less.

Both fonts are the same size and weight. On 
content heavy websites such condensed fonts 

give off illusion of less text which results in higher 
read-through rates

We’re concise

We’re 
concise



Font

A B C D E F G H I J K 
L M N O P Q R S T U V 
W X Y Z

a b c d e f g h i j k l m n 
o p q r s t u v w x y z

LIGHT CONDENSED 

Migo Documentation
CONDENSED 

Migo Documentation
BOLD CONDENSED 

Migo Documentation
BLACK CONDENSED 

Migo Documentation

FontSite Sans perfects on 
the common font styles of 
Helvetica and Arial while 
adding variation in font 
weights and density.

Because your website is so content-
heavy, it is recommended to use a 
condensed style of FontSite Sans so 
that more content could fit on-page to 
reduce the need for extra scrolling.



Photography

General theme
•	We are open.
•	We’re transparent.
•	We’re happy to be able to serve our customers.
•	We’re inclusive.
•	We love the color of life.
•	We love positive energy.
•	We’re unassuming.
•	We’re genuine.
•	We never concentrate on the bad; only the good.

Don’t
•	Do not use photos that look staged/fake/unnatural.
•	Avoid direct eye contact.
•	Lifestyle photography vs studio photography.
•	Document people’s daily lives; create relatable moments.
•	No sad faces. We do not guilt anyone into anything.



A/B Testing

Yes
•	Ability to track conversion from initial contact to when the 

conversion occurs.
•	Simple and intuitive to use.
•	Ability to see historical data and experiments.

No
•	Complicated to use.
•	Drastically degrades page load times.


